
Agrii
Basic elements
Shown on this page are the basic
elements used for the Agrii brand
identity. Care must be taken not to 
substitute any of these elements. 
This sheet is for reference only and
is not a guideline.

1A. Agrii master logo

2. Colour

Specially crafted, the Agrii logotype 
is a bespoke piece of typography 
which has been refined and applied 
across a various materials.

The Agrii master logotype should be 
used across all of Agrii’s brand 
communications. Never try to 
recreate this mark, always use 
master artworks provided.

The two “ii”s in our logotype 
demonstrate our aproach, 
focussing on building
relationships with our
cutomers whilst the plus
in the centre reminds us 
of the added value and
Agri intelligence, developed
from our unparalleled 
investment in Research 
and Development.

The Agrii brand colour palette consists
of carefully selected colours. To establish 
visual consistency it is important use colour 
in a very single minded way. Shown right
are the colour specifications you should 
use when designing any Agrii brand 
communication.

Primary colour palette

Used on all brand materials the 
primary colour palette consists 
of six colours.

Water
Match to 
Pantone 310C
Pantone 310U
Process coated

C50 M0 Y10 K0

Process 
Uncoated

C50 M0 Y10 K0
RGB:
R111 G212 B228

Supporting colours

More neutral colours have been chosen to add 
subtle depth to brand communications. Please use 
specifications below when colour matching. 

Clothing colour palette

When specifiying colours for clothing please use the
specifications shown below.

Used in conjunction with the 
Agrii master logotype is the 
Agrii block. Always use the 
block in terracotta or black.

A small use version uses the 
two “ii”s on ther own.

1B. The two “ii”s 1C. The Agrii block

3. Typography
There are two typefaces used across all of Agrii’s brand communications, These are Futura LT for most 
headlines and call to action lines and Memphis which is used for all other text. Various weights can be used 
for Memphis to give structure and levels of information to text. For online applications the same two fonts are 
used. For internal use Rockwell may be substituted for Memphis when needed, Futura should be available 
on PC systems.

4. Photography
A special library of commissioned photography is available from the
Agrii marketing department. To maintain a distictly owned image style, 
Agrii images are specially treated. Use only treated imagery in Agrii 
communications. Shown below is some of the photography having had 
the correct treatment applied.

Shown above, the images used for the Agrii launch campaign.

5. The Water Table – Line
The consistent use of what we call the ‘Water Table’ which is a fresh blue 
line that appears on all of Agrii’s brand communications is essential. It 
appears on items such as website, signage, livery, advertising through to 
printed communications. Consistent use of the ‘Water Table’ will help to 
unify Agrii’s brand communications. Shown below are some examples of 
the ‘Water Table’ in use. 

Growth
Match to 
Pantone 368C
Pantone 375U
Process coated

C60 M0 Y100 K0

Process
Uncoated

C57 M0 Y100 K0 
RGB:
R105 G190 B40

Sun
Match to 
Pantone 1235C
Pantone 116U
Process coated

C0 M15 Y100 K0

Process
Uncoated

C0 M10 Y100 K0

RGB:
R255 G182 B18

Dark grey: 
Pantone 445C  Pantone 433U
Process coated C90 M100 Y100 K15
Process Uncoated C80 M65 Y65 K0
RGB: R77 G83 B87

Light grey:
Pantone Cool grey 5C
Pantone 428U
Process coated: C5 M0 Y0 K30
Process uncoated C5 M0 Y0 K40 
RGB: R178 G180 B179

Rich green: 
Pantone 553U

Earth
Match to 
Pantone 1805C
Pantone 180U
Process coated

C10 M90 Y100 K15

Process
Uncoated

C0 M100 Y70 K15

RGB:
R170 G39 B47

Black
Match to 
Proces coated

C0 M0 Y0 K100

Process
Uncoated

C0 M0 Y0 K100

RGB:
R0 G0 B0

Field grey
Pantone 440U

Midnight blue: 
Pantone 2965U

White

RGB:
R 255
G 255 
B 255

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
12345678910 !@£$%^&*()_+
FUTURA LT BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
12345678910 !@£$%^&*()_+
FUTURA LT MEDIUM

ABCDEFGHIJKLMNOPQRSTUVWXYZ
12345678910
FUTURA LT BOOK 

NB. Futura LT bold is used mostly for headlines, use 
the other two weights sparingly.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
12345678910 !@£$%^&*()_+
Memphis LT Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
12345678910 !@£$%^&*()_+
Memphis LT Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
12345678910
Memphis LT Bold

NB. Memphis LT light is used mostly for body text,
whilst medium and bold can be used for 
subheadings and other levels of information. 
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